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Direction A
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Wordmark

FreshNest
Healthy family dinners, without the planning
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Palette

Primary
#E8C74A

AA body 8.63 to 1

Accent
#B5E84A

AA body 9.93 to 1

Neutral
#F5EFE0

AA body 12.45 to 1

Background
#1B2E2A

Contrast at a glance
Body copy renders at 16 pt or larger on light backgrounds. Verify contrast in your own designs before publishing.
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Type

Display

The quick brown fox jumps over the lazy dog.
Georgia, "DejaVu Serif", "Times New Roman", serif

Body
The quick brown fox jumps over the lazy dog. Plain body text set at 12 point in the body family, ready for print or screen.

"Helvetica Neue", Arial, "DejaVu Sans", sans-serif
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One page brand guide

How to use this brand pack
1. Use the wordmark on light backgrounds first. On dark backgrounds, invert the primary to a light tint of the same hue.
2. Reserve the primary color for accents, links, buttons, and chart data. Keep the rest neutral.
3. Set body copy in "Helvetica Neue", Arial, "DejaVu Sans", sans-serif at 12 to 16 point, with a line height around 1.55.
4. Set headings in Georgia, "DejaVu Serif", "Times New Roman", serif. Use one size step for h2 (roughly 24 pt) and another for h3 (roughly 16 pt).

Contrast: Primary 8.63 to 1, Accent 9.93 to 1, Neutral 12.45 to 1 against the background. Body-text AA needs 4.5 to 1, large text needs 3 to 1.

This is a starting pack. Any color, font, or letterform can be swapped out. Keep the wordmark, palette, and type together so your brand stays recognizable across every surface.
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Accessibility

What these ratios mean
WCAG 2 body text needs a contrast ratio of at least 4.5 to 1 against its background. Large text (18 point or 14 point bold) needs at least 3 to 1. The ratios
below are computed for each color set on the background you picked.

Primary on background: 8.63 to 1. Passes body. Passes large.
Accent on background: 9.93 to 1. Passes body. Passes large.
Neutral on background: 12.45 to 1. Passes body. Passes large.

Text on a filled color
When a color fills a button, a banner, or a card, the label sits on the color rather than on the background. These are the ratios for the label color that
works best on each fill.

Black text on primary (#E8C74A): 12.70 to 1. Passes body and large text.
Black text on accent (#B5E84A): 14.61 to 1. Passes body and large text.
Black text on neutral (#F5EFE0): 18.31 to 1. Passes body and large text.

A failing color still works when it is not carrying text. Reserve it for icons, chart fills, or backgrounds under images.
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